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INTRODUCTION 

Southwestern Electric Power Company (SWEPCO or Company) presents this Energy Efficiency Plan and 

Report (EEPR) to comply with Substantive Rules  25.181 and  25.183 (EE Rule), implementing Public 

Utility Regulatory Act (PURA) § 39.905.  As mandated by this section of PURA, the EE Rule requires 

that each investor owned electric utility achieve the following minimum goals through market-based 

standard offer programs (SOPs), targeted market transformation programs (MTPs) or other utility self-

delivered programs: 

(e)(1) An electric utility shall administer a portfolio of energy efficiency programs to acquire, at 
a minimum, the following: 

 
(A) The utility shall acquire no less than a 25% reduction of the electric utility’s 

annual growth in demand of residential and commercial customers for the 2012 
program year. 

 
(B) Beginning with the 2013 program year, until the trigger described in 

subparagraph (C) of this paragraph is reached, the utility shall acquire a 30% 
reduction of its annual growth in demand of residential and commercial 
customers. 

 
(C) If the demand reduction goal to be acquired by a utility under subparagraph (B) 

of this paragraph is equivalent to at least four-tenths of 1% its summer weather-
adjusted peak demand for the combined residential and commercial customers 
for the previous program year, the utility shall meet the energy efficiency goal 
described in subparagraph (D) of this paragraph for each subsequent program 
year. 

 
(D) Once the trigger described in subparagraph (C) of this paragraph is reached, the 

utility shall acquire four-tenths of 1% of its summer weather-adjusted peak 
demand for the combined residential and commercial customers for the previous 
program year.  

 
(E) Except as adjusted in accordance with subsection (w) of this section, a utility’s 

demand reduction goal in any year shall not be lower than its goal for the prior 
year, unless the commission establishes a goal for a utility pursuant to paragraph 
(2) of this subsection. 

The EE Rule includes specific requirements related to the implementation of SOPs and MTPs that control 

the manner in which electric utilities must administer their portfolio of energy efficiency programs in 

order to achieve their mandated annual demand reduction goals. SWEPCO’s plan enables it to meet its 

statutory goals through implementation of energy efficiency programs in a manner that complies with 

PURA §39.905 and the EE Rule. This EEPR covers the periods of time as required in Substantive Rule 

25.181. The following section describes the information that is contained in each of the subsequent 

sections and appendices. 
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EEPR ORGANIZATION 

This EEPR consists of an Executive Summary, twelve sections, a list of acronyms, a glossary and five 

appendices. 

Executive Summary 
• Executive Summary summarizes SWEPCO’s plans for achieving its goals and projected energy 

efficiency savings for program years 2013 and 2014 and highlights SWEPCO’s achievements for 

Program Year 2012. 

Energy Efficiency Plan  
• Section I describes SWEPCO’s program portfolio. It details how each program will be 

implemented, presents related informational and outreach activities, and provides an introduction 
to any programs not included in SWEPCO’s previously submitted plan. 

• Section II explains SWEPCO’s targeted customer classes and describes the estimated size of each 
class and the method used in determining those class sizes. 

• Section III presents SWEPCO’s energy and demand goals and projected savings for the 
prescribed planning period detailed by program for each customer class.  

• Section IV describes SWEPCO’s proposed energy efficiency budgets for the prescribed planning 
period detailed by program for each customer class. 

Energy Efficiency Report 
• Section V documents SWEPCO’s demand reduction goal for each of the previous five years 

(2008-2012) based on its weather-adjusted peak demand. 

• Section VI compares SWEPCO’s projected energy and demand savings to its reported and 
verified savings by program for calendar years 2011 and 2012. 

• Section VII details SWEPCO’s incentive and administration expenditures for each of the previous 
five years (2008-2012) detailed by program for each customer class. 

• Section VIII compares SWEPCO’s actual 2012 expenditures with its 2012 budget by program for 
each customer class. It identifies funds committed but not expended and funds remaining and not 
committed.  It also explains any cost deviations of more than 10% from SWEPCO’s overall 
program budget. 

• Section IX describes the results from SWEPCO’s MTPs.  

• Section X documents SWEPCO’s most recent Energy Efficiency Cost Recovery Factor (EECRF).  

• Section XI documents SWEPCO’s Underserved Counties. 

• Section XII describes SWEPCO’s Performance Bonus calculation for Program Year 2012. 

Acronyms 

• A list of abbreviations for common terms used within this document. 

Glossary 

• A list of definitions for common terms used within this document. 
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Appendices 

• Appendix A – Reported and Verified Demand and Energy Reduction by County for each 
program. 

• Appendix B – Program Templates for any new or modified programs and programs not included 
in SWEPCO’s previous EEPR. 

• Appendix C – SWEPCO’s existing energy efficiency contracts and obligations. 

• Appendix D - Data, explanations, or documents supporting other sections of the EEPR. 

• Appendix E – Optional supporting documentation. 
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EXECUTIVE SUMMARY – ENERGY EFFICIENCY PLAN (PLAN) 

SWEPCO plans to achieve savings of at least a 30% reduction in its annual growth in demand of 

residential and commercial customers by December 31, 2013. SWEPCO’s Plan addresses achieving the 

corresponding calculated energy savings goal, which is derived from its demand savings goal each year 

using a 20% capacity factor [Substantive Rule 25.181(e)(4)].  The goals, budgets, and implementation 

procedures that are included in this Plan are consistent with the requirements of the EE Rule, using 

lessons learned from past experience and customer participation in the various historical energy efficiency 

programs. A summary of SWEPCO’s projected annual goals and budgets is presented in Table 1. 

Table 1: Summary of Goals, Projected Savings (at the Meter) 1  and Budgets 
 

Calendar 
Year 

Average 
Growth in 
Demand 

(MW) 

Goal 
Metric: 
30% 

Growth 
(MW) 

Weather 
Adjusted 

Peak 
Demand 

(MW) 
previous 

year 

Goal 
Metric: 
0.4% 
Peak 

Demand 
(MW) 

Demand 
Goal 

(MW)* 

Energy 
Goal 

(MWh) 

Projected 
Demand 

Reduction 
(MW) 

Projected 
Energy 
Savings 
(MWh) 

Projected 
Budget 
(000’s) 

2013 5.77 1.73 1,385 5.54 5.60 9,811 15.10 24,592 $5,200  

2014 5.77 1.73 NAP NAP 5.60 9,811 13.87 23,254 $4,0242  

 
 * Substantive Rule 25.181(e)(1)(E) –A utility’s demand reduction goal in megawatts for any year shall not be less 
than the previous year’s goal. 
 

EXECUTIVE SUMMARY – ENERGY EFFICIENCY REPORT (REPORT) 

This report demonstrates that in 2012 SWEPCO cost-effectively implemented SOPs and MTPs as 

provided for by PURA §39.905.  SWEPCO exceeded its demand reduction goal to be achieved by 

December 31, 2012 by procuring 13,326 kW of peak demand savings at a total cost of $4,521,259.  

Programs in 2012  included the Commercial Solutions Pilot MTP, Commercial SOP, CoolSaver©  A/C 

Tune-Up Pilot MTP,  Hard-to-Reach SOP, Home$avers, LED Lighting MTP, Load Management SOP, 

On-Line Home Energy Checkup, Residential SOP, Schools Conserving Resources MTP, Small Business 

Direct Install Pilot MTP, SMART SourceSM Solar PV MTP, and the SWEPCO CARE$ Energy Efficiency 

for Not-for-Profit Agencies. 

   

 

                                                 
1 Average Growth in Demand figures are from Table 4; Projected Savings from Table 5; Projected Budgets from 
Table 6. All kW/MW and kWh/MWh figures in this Table and throughout this EEPR are given “at the Meter.” 
2 Projected Budget includes 2013-2014 EM&V costs. 
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ENERGY EFFICIENCY PLAN 

I.   2013 PROGRAMS 

A.  2013 Program Portfolio 

SWEPCO has implemented a variety of programs in 2013 to enable the Company to meet its goals in a 

manner that complies with PURA § 39.905 and the EE Rule.  These programs target broad market 

segments and specific market sub-segments with significant opportunities for cost-effective energy 

savings.   

Table 2 below summarizes SWEPCO’s programs and targeted customer class markets for Program Year 

2013. The programs are described in further detail in Subsections B and C.  SWEPCO maintains a web 

site containing all of the requirements for energy efficiency service provider (EESP) participation, forms 

required for project submission, links to the program manuals, and the currently available funding at 

www.AEPefficiency.com. This site is the primary method of communication to provide program 

updates and information to customers, potential EESPs and other interested parties.  

Table 2: 2013 Energy Efficiency Program Portfolio 

Program Target Market Application Link to Program Manual 
Commercial Solutions Market 
Transformation Program Commercial  Retrofit/New 

Construction 
  

http://www.eeprograms net/aep/ 

Commercial Standard Offer Program Commercial  Retrofit/New 
Construction 

http://www.aepefficiency.com/cisop/in
tro/index htm 

CoolSaver© A/C Tune-Up Pilot Market 
Transformation Program Residential Retrofit http://www.eeprograms net/aep/ 

Hard-to-Reach Standard Offer Program Residential Income 
Qualified Retrofit http://www.aephtrsop.com/SWEPCO/i

ndex-SWEPCO.shtml 

Home$avers Low Income 
Residential Retrofit No website available 

Load Management Standard Offer 
Program Commercial  Retrofit http://www.aepefficiency.com/loadma

nagement/SWEPCO/index html 

On-Line Home Energy Checkup Residential Education https://www.swepco.com/save/calculat
e/Default.aspx 

Residential Standard Offer Program Residential Retrofit http://www.aepressop.com/SWEPCO/i
ndex-SWEPCO.shtml 

Schools Conserving Resources Market 
Transformation Program Commercial  Retrofit/New 

Construction No website available 

Small Business Direct Install Pilot 
Market Transformation Program Commercial Retrofit http://www.aepefficiency.com/SWEPC

O_Texas_flyer_011612.pdf 

SMART SourceSM Solar PV Market 
Transformation Program 

Residential/Non-
Residential 

Retrofit/New 
Construction http://www.txreincentives.com/apv/ 

New Program for 2013 
ENERGY STAR® Appliance Rebate 
Pilot Program Residential Retrofit http://www.eeprograms net/aep/ 
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B. Existing Programs 
 
Commercial Solutions Market Transformation Program (CS MTP) 
 
Program Design 

SWEPCO's CS MTP targets commercial customers (other than public schools) that do not have the in-

house capability or expertise to: 1) identify, evaluate, and undertake energy efficiency improvements; 2) 

properly evaluate energy efficiency proposals from vendors; and/or 3) understand how to leverage their 

energy savings to finance projects. Incentives are paid to customers served by SWEPCO for eligible 

energy efficiency measures that are installed in new or retrofit applications that result in verifiable 

demand and energy savings.    

Implementation Process 

Under this program, SWEPCO is targeting a number of commercial customers meeting the program 

participation parameters.  The CS MTP facilitates the identification of demand and energy savings 

opportunities, general operating characteristics, long-range energy efficiency planning, and overall 

measure and program acceptance by the targeted customer participants. 

Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Contracts with a third-party implementer to conduct outreach and planning activities; 
• Conducts workshops as necessary to explain elements of the program, such as responsibilities of 

the participants, project requirements, incentive information, and the application and reporting 
process; 

• Utilizes working relationships between Customer Account Managers and customers to promote 
the program;  

• Participates in regional outreach activities as may be necessary; and 
• Participates in appropriate industry-related meetings to generate awareness and interest. 

 

Commercial Standard Offer Program (CSOP) 
Program Design 

The CSOP targets commercial customers of all sizes.  Variable incentives are paid to project sponsors for 

certain eligible measures installed in new or retrofit applications based upon verified demand and energy 

savings.  

Implementation Process 

Any eligible project sponsor may submit an application for a project that meets minimum requirements. 

The program information on SWEPCO’s web site is updated frequently to reflect participating project 

sponsors and the remaining available incentive budget. 
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Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Utilizes mass electronic mail (e-mail) notifications to keep potential project sponsors interested 
and informed;  

• Utilizes working relationships between Customer Account Managers and customers to promote 
the program; 

• Maintains an internet web site with detailed project eligibility, end-use measures, incentives, 
procedures and application forms; 

• Participates in appropriate industry-related meetings to generate awareness and interest; 
• Participates in state-wide outreach activities as may be available; and 
• Conducts workshops as necessary to explain elements such as responsibilities of the project 

sponsor, project requirements, incentive information, and the application and reporting process. 
 
 
CoolSaver© A/C Tune-Up Market Transformation Program (CoolSaver© MTP) 
Program Design 

SWEPCO began implementing the CoolSaver© MTP in 2010 as a pilot program.  In the Fall of 2012 

SWEPCO issued a Request for Proposals (RFP) and selected an implementer to begin fully implementing 

the program in 2013. This program is designed to overcome market barriers that prevent residential 

customers from receiving high performance air conditioning (A/C) system tune-ups and selecting high 

efficiency A/C and heat pump units for replacement.  The program works with local A/C contractor 

networks to offer key program components, including: 

• Training and certifying A/C technicians on the tune-up and air flow correction services and 
protocols; 

• Paying incentives to A/C contractors for the successful implementation of A/C tune-up and air 
flow correction services;  

• Paying incentives to A/C contractors to offset the increased cost of high efficiency A/C and heat 
pump units; and 

• Paying incentives to the customers in the form of coupons to be applied toward the completion of 
recommended work leading to the optimum unit efficiency. 

 

For the 2013 program year, SWEPCO has added ENERGY STAR-rated A/C and heat pump unit 

replacements as additional measures to the program and offers marketing and training assistance for these 

new measures to the participating contractors. 

Implementation Process 

A third-party implementer is contracted to design, implement and market the CoolSaver© MTP as well as 

provide specialized training to the A/C technicians.  Contractors that wish to participate enter into a 

contractor partnering agreement that specifies the program requirements.  Contractors are trained on the 

A/C tune-up process and are provided marketing and training support on selling high efficiency unit 
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replacements to residential customers.  Contractors are provided incentives and discounts on the cost of 

field equipment designed to diagnose and quantify energy savings opportunities.  Energy savings are 

captured through the correction of A/C system inefficiencies identified during the tune-up activities and 

through deemed savings for A/C and heat pump replacements.  Participating customers receive a coupon 

at the time of service for use toward A/C and heat pump efficiency services performed as a result of the 

program’s tune-up analysis or an immediate discount on the cost of a new unit based on the new system’s 

efficiency rating.  At this time only residential customers of SWEPCO are eligible to participate in this 

program. 

Outreach Activity 

SWEPCO markets the CoolSaver© MTP in the following manner: 

• Contracts with a third-party implementer to conduct outreach and planning activities; 
• Targets A/C contractors who service residential customers served by SWEPCO; 
• Targets residential customers served by SWEPCO; 
• Conducts training workshops with contractor staff on the specific tune-up and air flow correction 

services promoted by the program, as well as the measurement and verification process to 
document savings; 

• Conducts workshops as necessary to explain elements of the program, such as responsibilities of 
the contractors, project requirements, incentive information and the application and reporting 
process; and 

• Participates in appropriate industry-related meetings to generate awareness and interest. 
 
Hard-to-Reach Standard Offer Program (HTR SOP) 
Program Design 

The HTR SOP targets residential customers in existing homes with total annual household incomes at or 

below 200% of current federal poverty guidelines and who have properly completed a Public Utility 

Commission of Texas (PUCT)-approved income verification form, or who have been designated as HTR-

eligible through another PUCT-approved verification methodology. Incentives are paid to project 

sponsors for eligible measures installed in retrofit applications that result in verifiable demand and energy 

savings.  Program incentives are higher for work performed in historically underserved counties and for 

identified underserved measures to encourage activity.  Project comprehensiveness is encouraged and 

customer education regarding energy conservation behavior is provided by materials distributed by 

project sponsors.   

Implementation Process 

Eligible project sponsors may submit an application for approval to participate in the program. The 

program information on SWEPCO’s web site is updated frequently to reflect eligibility standards, 

participating project sponsors and available incentive budget. 
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Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Utilizes mass e-mail notifications to enroll and keep potential project sponsors interested and 
informed; 

• Maintains an internet web site with detailed project eligibility, end-use measures, incentives, 
procedures and application forms; 

• Educates internal employees about the program to help increase the customers’ awareness of the 
programs; 

• Participates in appropriate industry-related meetings to generate awareness and interest; 
• Participates in state-wide outreach activities as may be available; and 
• Conducts workshops as necessary to explain elements such as responsibilities of the project 

sponsor, project requirements, incentive information, and the application and reporting process, 
as necessary. 

 
Home$avers (Low-Income Weatherization Program) 
Program Design 

The Home$avers program is designed to cost-effectively reduce the energy consumption and energy costs 

for SWEPCO’s lowest-income customers. Program implementers provide eligible weatherization and 

energy efficiency measures for residential customers with total annual household incomes at or below 

150% of current federal poverty guidelines. 

Implementation Process 

The program implementer signs agreements with not-for-profit (NFP) Agencies that will verify customer 

eligibility and conduct an energy use assessment of eligible customers’ homes.  The agencies install 

measures based on the savings-to-investment ratio (SIR), which evaluates cost-effectiveness.   

Outreach Activities 

The program implementer conducts outreach by targeting existing weatherization service providers and 

other NFP and governmental agencies in SWEPCO’s service territory.  These service providers identify 

potential Home$avers applicants from their client lists or conduct outreach into the surrounding 

community and to other low-income assistance agencies. 

 
Load Management Standard Offer Program (LM SOP) 
Program Design 

The LM SOP targets commercial customers with a peak electric demand of 500 kW or more.  Incentives 

are paid to project sponsors to reduce peak electric load on one-hour-ahead notice for load reduction 

periods of one to four hours duration.  Incentive payments are based upon the verified, metered peak 

demand reduction as called for by SWEPCO. 
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Implementation Process 

Eligible project sponsors may submit an application for a project meeting the minimum requirements as 

identified by SWEPCO.  The program information on SWEPCO's web site is updated frequently to reflect 

remaining available budget amounts. 

Outreach Activities 

SWEPCO markets the LM SOP in the following manner: 

• Utilizes mass e-mail notifications to enroll and keep potential project sponsors interested and 
informed; 

• Utilizes working relationships between SWEPCO Customer Account Managers and customers to 
promote the program; 

• Maintains an internet web site with detailed project eligibility, end-use measures, incentives, 
procedures and application forms; 

• Participates in appropriate industry-related meetings to generate awareness and interest; 
• Participates in state-wide outreach activities as may be available; and 
• Conducts workshops as necessary to explain elements such as responsibilities of the project 

sponsor, project requirements, incentive information, and the application and reporting process. 
 
 
On-Line Home Energy Checkup   
Program Design 

The On-Line Home Energy Checkup is designed to provide a web-based, do-it-yourself home energy 

audit that equips residential customers with valuable information to help them manage their energy use 

and cost.  Internet access and a valid SWEPCO Texas account number are required. The tool provides 

functionality that produces a printer-friendly report that: 

• Factors in weather and local electricity prices;  
• Uses the customer’s actual historic energy usage in savings calculations; 
• Estimates monthly and annual energy usage and costs;  
• Provides customized energy saving recommendations and potential savings for implemented 

measures; and 
• Integrates and displays SWEPCO programs and incentives.   

Included in the tool are energy calculators (appliance, lighting, heating/cooling systems), an extensive 

home energy library, Fundamentals of Electricity information, and Kids Korner Reference Libraries. At 

this time, it is not anticipated that SWEPCO will report savings associated with the use of this On-Line 

Home Energy Checkup tool. 

Implementation Process 

The tool is web-based with the entry point prominently located on SWEPCO’s customer web site at 

https://www.swepco.com/save/calculate/Default.aspx. This tool is available to all SWEPCO Texas 

customers. The only requirement to gain access to the tool is for customers to log onto the web site using 

their SWEPCO account number. 
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Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Maintains internet web site with detailed information and instructions on the use of the tool; 
• Provides informational bill messages in customers’ bills describing the location, availability and 

functionality of the tool; and 
• Educates internal employees on the availability of the tool to better respond to customer inquiries. 

 
Residential Standard Offer Program (RSOP) 
Program Design 

The RSOP targets residential customers in existing single and multi-family homes that are over two years 

old. Incentives are paid to project sponsors for eligible measures installed in retrofit applications that 

result in verified demand and energy savings. Program incentives are higher for work performed in 

historically underserved counties to encourage activity in these areas. Higher incentives are also paid for 

measures that have been installed less frequently to encourage project comprehensiveness.   

Implementation Process 

Eligible project sponsors submit applications and are approved for participation in the program. The 

program information located on SWEPCO’s web site is updated to reflect participating project sponsors. 

The program database is used to track progress of the program, allow project sponsors to view the 

available incentive amounts, and to verify a customer’s eligibility to participate in the program. 

Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Utilizes mass e-mail notifications to inform and update potential project sponsors such as EESPs 
and national and local companies that provide energy-related services; 

• Educates internal employees about the program to help increase the customers’ awareness of the 
programs; 

• Maintains an internet web site with detailed project eligibility, end-use measures, incentives, 
procedures and application forms; 

• Participates in appropriate industry-related meetings to generate awareness and interest; 
• Sends information to customers concerned about utility bills; 
• Participates in state-wide outreach activities as may be available; and 
• Conducts workshops as necessary to explain elements such as responsibilities of the project 

sponsor, project requirements, incentive information, and the application and reporting process. 
 
 
Schools Conserving Resources Market Transformation Program (SCORE MTP)  
Program Design 

The SCORE MTP provides energy efficiency and demand reduction solutions for public schools.  This 

program is designed to help educate and assist these customers in lowering their energy use by integrating 

energy efficiency into their short- and long-term planning, budgeting and operational practices.  
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Incentives are paid to participating customers for eligible energy efficiency measures that are installed in 

new or retrofit applications that provide verifiable demand and energy savings. 

Implementation process 

SWEPCO offers participation to public school districts in its service territory.  The program facilitates the 

identification of potential demand and energy savings opportunities, general electric energy operating 

characteristics, long-range energy efficiency planning, and overall measure and program acceptance by 

the targeted customer participants. 

Outreach activities 

SWEPCO markets the availability of its program in the following manner: 

• Contracts with a third party to implement outreach and planning activities; 
• Identifies customer participants; 
• Utilizes working relationships between SWEPCO Customer Account Managers and customers to 

promote the program; 
• Conducts workshops as necessary to explain elements of the program, such as responsibilities of 

the participants, project requirements, incentive information, and the application and reporting 
process; 

• Participates in regional outreach activities as may be necessary; and 
• Participates in appropriate industry-related meetings to generate awareness and interest. 

 
 
Small Business Direct Install Pilot Market Transformation Program (SBDI-MTP)  
Program Design 

An SBDI MTP has been developed as a pilot program to offer energy efficiency services to small 

commercial customers with peak demands less than 50 kW.  This customer group is the segment least 

served by SWEPCO’s SOPs or MTPs.  

Implementation Process 

This program is designed to overcome barriers unique to small commercial customers that prevent them 

from participating in energy efficiency programs proven to be successful for larger business owners.  

These barriers include:   

• Minimal technical knowledge among small business owners; 
• Concerns about performance uncertainty and hidden costs; 
• Owner/tenant challenges; 
• Lack of capital, expertise, and staff; and  
• Information or search costs. 

To overcome these barriers, the program offers a “turnkey” approach in which marketing, energy 

education, site-specific energy analysis, financial incentives, equipment procurement, and installation can 

be provided.  Installation work will be performed by local/area contractors, thus benefiting the local 

economy and educating local service industries on energy efficiency benefits and capabilities.   
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Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Maintains internet web site with detailed project eligibility, end-use measures, incentives, 
procedures and application forms; 

• Educates internal employees about the program to help increase the customers’ awareness of the 
programs; and 

• Conducts workshops as necessary to explain elements such as responsibilities of the project 
sponsor, project requirements, incentive information, and the application and reporting process. 

 
SMART SourceSM Solar PV Market Transformation Program (Solar PV MTP) 
Program Design 

In September 2012, an RFP was issued and a third-party implementer was selected to administer the 

program as a fully implemented MTP. In addition to demand and energy savings achieved from the 

installations, the program aims to transform the solar PV market by increasing the number of qualified 

companies offering installation services and by decreasing the average installed cost of systems by 

creating greater market economies of scale.  

Implementation Process 

The program is designed to assist SWEPCO residential and non-residential customers seeking solar PV 

installations. The program primarily targets installers/companies in SWEPCO’s service territory, but also 

promotes program awareness to solar PV manufacturers and SWEPCO customers.  Solar PV installers 

complete a solar certification process to become eligible for participation in the program.  These trained 

installers then submit project applications to be eligible to receive incentive amounts based on program 

guidelines. 

Outreach Activities 

SWEPCO markets the availability of its program in the following manner: 

• Contracts with a third-party implementer to conduct outreach and planning activities; 
• Makes available clear and concise material that describes the program incentive offer; 
• Maintains an internet web site and program guidebook to be used as reference tools; 
• Uses bill inserts and e-mail notifications; 
• Conducts workshops and  training for installers and local code enforcement officials to explain 

project requirements and incentive information; and  
• Facilitates earned media opportunities, spotlighting successful projects and interesting stories 

when possible. 
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C.  New Programs for 2013 

ENERGY STAR® Appliance Rebate Pilot Program (Appliance Rebate Program) 
Program Design 

This Appliance Rebate Program targets residential customers who need to replace an existing window air 

conditioner, refrigerator, or washing machine.   In order for appliances to qualify for program incentives 

they must be an approved ENERGY STAR product.  The customer purchases the new appliance and 

remits a rebate form along with appropriate sales and model documentation.  The Appliance Rebate 

Program is designed to increase the penetration of ENERGY STAR-qualified products in SWEPCO’s 

service territory.  The Appliance Rebate Program template is included in Appendix B. 

 
Implementation Process 

A third-party contractor will design, implement, and market the Appliance Rebate Program.  This 

contractor will review the rebate requests, verify all information, make the payment to the customer, and 

track information for measurement and verification purposes.   

 
Outreach Activities 

The program implementer will target retailers who sell ENERGY STAR appliances.  Participation 

agreements will be signed with interested parties, training will be offered to the sales staff, and marketing 

materials will be provided for their use.  Marketing materials will consist of in-store materials designed to 

make the customer aware of the energy-saving value of the ENERGY STAR appliance, as well as the 

rebate forms.  Targeted marketing to residential customers may be used to increase program participation. 

 

D. Discontinued Programs 
SWEPCO CARE$ Energy Efficiency for Not-for-Profit Agencies Program (SWEPCO 
CARE$) 
 
SWEPCO CARE$ was developed to target commercial NFP agencies that provide services to low-income 

customers in the SWEPCO service territory.  Incentives were paid to participating agencies for certain 

eligible energy efficiency improvements made to their administrative facilities that resulted in verified 

demand and energy savings. The goal was to reduce the agency’s operating costs by making the 

administrative facility more energy efficient, resulting in greater resources being made available for client 

assistance. 

 

The key challenge of the SWEPCO CARE$ program was meeting the current program cost-effectiveness 

requirement.  SWEPCO determined that SWEPCO CARE$ could not achieve cost-effectiveness.  As a 

result, SWEPCO discontinued this program for 2013. 
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LED Lighting Pilot MTP  
SWEPCO began implementing the LED Lighting Pilot MTP in July 2010, by marketing to customers in 

the SWEPCO service territory that met the program eligibility parameters. The program provided non-

cash value to SWEPCO customers such as technical education and project financial calculations, both of 

which were provided by the program implementer. The program implementer provided services, 

education, and support to assist customers with identifying LED lighting installation opportunities.  

The program was discontinued at the end of program year 2011; however, there were two projects 

underway at the end of 2011 that were completed in 2012.  These two projects were paid incentives and 

savings were reported in 2012.  The savings associated with these two projects were 80,351 kWh. 

 

E.  Existing DSM Contracts or Obligations 

SWEPCO has no existing DSM contracts or obligations. 

 
II. CUSTOMER CLASSES 
SWEPCO’s energy efficiency programs target residential and commercial customer classes.  SWEPCO’s 

energy efficiency programs also target customer sub-classes, including Residential – Hard-To-Reach and 

Low-Income; and Commercial – Public Schools and NFP Agencies. 

The annual projected savings targets are allocated among these customer classes and sub-classes by 

examining historical program results and by evaluating economic trends, in compliance with Substantive 

Rule 25.181(e)(3)(A). 

Table 3 summarizes the number of active customers in each eligible customer class at SWEPCO in the 

month of December 2012.  These numbers were used to determine goal and budget allocations for each 

customer class and program.  It should be noted, however, that the actual distribution of the annual goal to 

be achieved and budget required to achieve the goal must remain flexible based upon the conditions of the 

marketplace, the potential interest a customer class may have in a specific program and the overriding 

objective of meeting SWEPCO’s mandated demand reduction goal in total. SWEPCO offers a varied 

portfolio of SOPs and MTPs such that all eligible customer classes have access to energy efficiency 

alternatives.  
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Table 3: Summary of Customer Classes 

 
 
 
 

 
 
 

*Hard-to-Reach customer count is a subset of the Residential total. 

 

III. ENERGY EFFICIENCY GOALS AND PROJECTED SAVINGS 
As prescribed by Substantive Rule 25.181, SWEPCO’s annual demand reduction goal is specified as a 

percent of its historical, weather-normalized, five-year average growth in demand. SWEPCO’s 2013 goal 

is calculated based upon the average annual growth in peak demand for the years 2008 through 2012, 

inclusive (the most recent historical load growth data available). SWEPCO’s 2013 Program Year demand 

reduction goal to be achieved by December 31, 2013 is prescribed by the EE Rule to be at least 30% of 

this calculated annual growth in demand of residential and commercial customers.  The corresponding 

annual energy savings goal is determined by applying a 20% capacity factor to the applicable demand 

reduction goal for Program Year 2013.  A utility’s demand reduction goal in megawatts for any year 

cannot be less than the previous year’s goal. 

Table 4 presents the actual historical annual growth in demand for the previous five years used to 

calculate SWEPCO’s goals.  Table 5 presents the projected demand reduction and energy savings, by 

program, for each customer class and for each of the years 2013 and 2014. Projected savings reflect the 

estimated demand and energy savings that SWEPCO’s programs are expected to achieve with fully-

developed program budgets for each of the years shown. 

  

                                                 
3 According to the U.S. Census Bureau’s 2009 Current Population Survey, 33% of Texas families fall below 200% of the poverty 
threshold. Applying that percentage to SWEPCO’s residential customer base of 147,374, the number of HTR customers is 
estimated at 48,633. 

Customer Class Number of Customers 

Commercial 30,009 

Residential 147,374 

Hard-to-Reach3 48,633* 
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Table 4: Annual Growth in Demand and Energy Consumption (at the Meter) 

Calendar 
Year 

Peak Demand (MW) Energy Consumption (GWh) 
Growth        
(MW) 

Average4 
Growth   
(MW) Total System Residential & 

Commercial Total System Residential & 
Commercial 

Actual 
Actual 

Weather 
Adjusted 

Actual 
Actual 

Weather 
Adjusted 

Actual 
Actual 

Weather 
Adjusted 

Actual 
Actual 

Weather 
Adjusted 

Actual 
Weather 
Adjusted 

Actual 
Weather 
Adjusted 

2007 1,437 1,473 1,319 1,356 7,358 7,394 6,344 6,380 NA NA 

2008 1,446 1,484 1,300 1,339 7,393 7,480 6,415 6,503 -17 NA 

2009 1,365 1,429 1,298 1,362 6,553 6,685 5,826 5,958 23 NA 

2010 1,452 1,475 1,357 1,380 7,394 7,141 6,434 6,182 18 NA 

2011 1,524 1,456 1,427 1,360 7,544 7,335 6,585 6,376 -20 NA 

2012 1,554 1,515 1,425 1,385 7,521 7,457 5,527 5,462 25 NA 

2013 NA NA NA NA NA NA NA NA NA 5.77 

2014 NA NA NA NA NA NA NA NA NA 5.77 

                                                 
4Average historical growth in demand over the prior five years for residential and commercial customers adjusted for weather 
fluctuations. 
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Table 5: Projected Demand and Energy Savings by Program for Each Customer Class 
(at the Meter) 

 2013 

Customer Class and Program Demand Goal 
(kW) 

Energy Goal 
(kWh) 

Commercial 12,175 15,346,004 
Commercial Solutions Pilot MTP 861 4,489,370 

Commercial SOP 1,151 6,460,771 
Load Management SOP 8,828 97,312 

SCORE MTP 673 1,881,809 
Small Business Direct Install Pilot MTP 550 2,200,742 
SMART SourceSM Solar PV Pilot MTP 112 216,000 

Residential 1,891 6,113,474 
CoolSaver© A/C Tune-Up Pilot MTP 289 641,296 

On-Line Home Energy Checkup NAP NAP 
Residential SOP 1,496 5,132,884 

ENERGY STAR® Appliance Rebate Program 61 252,894 
SMART SourceSM Solar PV Pilot MTP 45 86,400 

Hard-to-Reach Residential 1,031 3,132,301 
Hard-to-Reach SOP 946 2,875,525 

Home$avers 85 256,776 
Total Annual Projected Savings 15,097 24,591,779 
 
    

  2014 

Customer Class and Program Demand Goal 
(kW) 

Energy Goal 
(kWh) 

Commercial 11,980 17,031,005 
Commercial Solutions Pilot MTP 859 4,478,447 

Commercial SOP 1,450 8,139,611 
Load Management SOP 8,363 92,192 

SCORE MTP 758 2,120,013 
Small Business Direct Install Pilot MTP 550 2,200,742 

Residential 1,142 3,963,384 
On-Line Home Energy Checkup NAP NAP 

Residential SOP 1,081 3,710,490 
ENERGY STAR® Appliance Rebate Program 61 252,894 

Hard-to-Reach Residential 743 2,259,211 
Hard-to-Reach SOP 743 2,259,211 

Total Annual Projected Savings 13,865 23,253,600 
 

  



 
 

Southwestern Electric Power Company 21 2013 Energy Efficiency Plan and Report 
 
 

 

IV. PROGRAM BUDGETS 
Table 6 presents total projected budget allocations required to meet SWEPCO’s projected demand and 

energy savings to be achieved for the Program Years 2013 and 2014.  The budget allocations are defined 

by the overall projected demand and energy savings, the avoided costs of capacity and energy specified in 

Substantive Rule 25.181, allocation of demand goals among customer classes, and the incentive levels by 

customer class. Table 6 budget allocations are detailed by customer class, program, and in the following 

budget categories: incentive payments, administration, research and development (R&D) and evaluation, 

measurement and verification (EM&V).   

 

Table 6: Projected Annual Budget by Program for Each Customer Class 

2013 Incentives  Admin & 
R&D   Total  

Commercial       
Commercial Solutions  MTP $369,900  $41,100  $411,000  

Commercial SOP $479,632  $84,641  $564,273  
Load Management SOP $268,845  $14,150  $282,995  

SCORE MTP $355,500  $39,500  $395,000  
Small Business Direct Install Pilot MTP $470,250  $24,750  $495,000  

SMART SourceSM Solar PV MTP $180,000  $20,000  $200,000  
Residential       

CoolSaver© A/C Tune-Up MTP $220,408  $32,935  $253,343  
On-Line Home Energy Checkup $8,705  $1,301  $10,006  

Residential SOP $866,243  $129,439  $995,682  
ENERGY STAR® Appliance Rebate Program $141,045  $20,000  $161,045  

SMART SourceSM Solar PV MTP $90,000  $10,000  $100,000  
Hard-to-Reach Residential       

Hard-to-Reach SOP $715,772  $106,955  $822,727  
Home$avers $373,630  $26,370  $400,000  

Research & Development       
R&D $0 $108,955  $108,955  

Sub Total $4,539,930  $660,096  $5,200,026  
        

Evaluation, Measurement & Verification       
EM&V  NAP $0  $0  

Total Budget $4,539,930  $660,096  $5,200,026  
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Table 6: (Continued) 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
ENERGY EFFICIENCY REPORT 

V. HISTORICAL DEMAND AND ENERGY SAVINGS GOALS FOR THE PREVIOUS 
FIVE YEARS 

 
Table 7 contains SWEPCO’s actual demand and energy goals and actual savings achieved for the 

previous five years (2008-2012) calculated in accordance with Substantive Rule 25.181. 

Table 7: Historical Demand and Energy Goals (at the Meter) 

                                                 
5 Actual weather-adjusted MW and MWh Goals as reported in SWEPCO’s EEPR filed March 2012 under Project 
No. 40194. 
6 Actual weather-adjusted numbers from EEPR, Project No. 39105. 
7 Actual weather-adjusted numbers from EEPR, Project No. 37982. 
8 Actual weather-adjusted numbers from EEPR, Project No. 36689. 
9 Actual weather-adjusted numbers from EEPR, Project No. 35440. 

2014 Incentives   Admin 
& R&D   Total  

Commercial       
Commercial Solutions  MTP $369,000  $41,000  $410,000  

Commercial SOP $604,265  $106,635  $710,900  
Load Management SOP $254,700  $28,300  $283,000  

SCORE MTP $400,500  $44,500  $445,000  
Small Business Direct Install Pilot MTP $338,307  $46,133  $384,440  

Residential       
On-Line Home Energy Checkup $8,705  $1,301  $10,006  

Residential SOP $626,195  $110,505  $736,700  
ENERGY STAR® Appliance Rebate Program $141,045  $20,000  $161,045  

Hard-to-Reach Residential       
Hard-to-Reach SOP $562,360  $99,240  $661,600  

Research & Development       
R&D n/a $20,000  $20,000  

Sub Total $3,305,077  $517,614  $3,822,691  
        

Evaluation, Measurement & Verification       
EM&V   $201,213  $201,213  

Total Budget $3,305,077  $718,827  $4,023,904  

Calendar 
Year 

Actual Weather 
Adjusted Demand 

Goal (MW) 

Actual Weather 
Adjusted Energy Goal 

(MWh) 

Actual Demand 
Reduction (MW) 

Actual Energy 
Savings (MWh) 

20125 5.60 9,811 13.33 19,078 
20116 5.60 9,811 15.03 22,582 
20107 5.60 9,811 14.75 18,478 
20098 5.60 9,811 9.56 17,880 
20089 5.60 NAP 6.26 14,875 
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VI. PROJECTED, REPORTED AND VERIFIED DEMAND AND ENERGY SAVINGS 
Table 8: Projected versus Reported and Verified Savings for 2012 and 2011 

(at the Meter) 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 

2011  Projected Savings   Reported and 
Verified Savings 

Customer Class and Program  kW   kWh   kW   kWh  
Commercial         

Commercial Solutions Pilot MTP 750 1,449,758 812 3,835,382 
Commercial SOP 1,480 7,496,724 1,658 6,921,640 

CoolSaver© A/C Tune-Up Pilot MTP 252 1,080,712 153 290,742 
LED Lighting Pilot MTP 40 761,120 0 86,936 
Load Management SOP 7,829 132,849 8,674 239,063 

SCORE MTP 750 1,451,184 776 1,993,312 
Small Business Direct Install Pilot MTP 102 407,545 15 60,175 
SMART SourceSM Solar PV Pilot MTP 54 104,136 62 154,794 

SWEPCO Care$ 9 29,553 10 27,646 
Residential           

CoolSaver© AC Tune-Up Pilot MTP 272 815,273 68 153,172 
On-Line Home Energy Checkup N/A N/A N/A N/A 

Residential SOP 1,506 4,100,854 1,422 4,756,479 
SMART SourceSM Solar PV Pilot MTP 54 104,136 37 35,704 

Hard-to-Reach  Residential         
Hard-to-Reach SOP 1,070 3,589,183 1,218 3,694,079 

Home$avers 174 497,712 129 333,148 
Total Annual Savings 14,342 22,020,739 15,034 22,582,272 

 

2012 Projected Savings  Reported and 
Verified Savings 

Customer Class and Program  kW   kWh   kW   kWh  
Commercial         

Commercial Solutions Pilot MTP 364 741,186 385 2,008,553 
Commercial SOP 1,261 5,266,313 811 4,550,108 

LED Lighting Pilot MTP 0 0 0 80,351 
Load Management SOP 7,960 219,640 8,237 90,083 

SCORE MTP 482 1,213,381 580 1,622,035 
Small Business Direct Install Pilot MTP 367 1,467,161 242 1,063,147 
SMART SourceSM Solar PV Pilot MTP N/A N/A N/A N/A 

SWEPCO Care$ 13 36,828 17 55,246 
Residential           

CoolSaver© A/C Tune-Up Pilot MTP 273 614,495 205 413,181 
On-Line Home Energy Checkup N/A N/A N/A N/A 

Residential SOP 1,556 5,203,741 1,520 5,217,855 
SMART SourceSM Solar PV Pilot MTP 64 123,424 57 109,434 

Hard-to-Reach  Residential         
Hard-to-Reach SOP 1,292 3,918,628 1,189 3,612,589 

Home$avers 129 333,674 84 255,386 
Total Annual Savings 13,761 19,138,471 13,326 19,077,968 
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VII. HISTORICAL PROGRAM EXPENDITURES 
This section documents SWEPCO’s incentive and administration expenditures for the previous five years (2008-2012) detailed by program for 
each customer class.  

Table 9:  Historical Program Incentive and Administrative Expenditures for 2008 through 2012 (000’s)10 
 

  2012 2011 2010 2009 2008 
Commercial Incent Admin Incent Admin Incent Admin Incent Admin Incent Admin 

Commercial Solutions Pilot MTP 165.5 27.2 458.7 45.1 270.2 25.6 255.9 16.4 75.0 2.8 
Commercial SOP 337.8 56.0 635.1 101.7 345.1 54.0 466.3 47.8 558.7 48.5 

CoolSaver© A/C Tune-Up Pilot MTP NAP NAP 132.6 11.0 20.0 1.8 NAP NAP NAP NAP 
LED Lighting Pilot MTP 13.2 1.0 33.9 5.8 21.4 6.9 NAP NAP NAP NAP 
Load Management SOP 250.9 32.0 267.0 35.0 290.9 32.7 169.5 21.1 85.4 7.5 

SCORE MTP 306.4 39.0 278.7 30.2 336.1 27.1 201.3 19.7 124.1 10.3 
Small Business Direct Install Pilot MTP 270.2 31.8 67.8 12.5 NAP NAP NAP NAP NAP NAP 
SMART SourceSM Solar PV Pilot MTP NAP NAP 204.3 14.3 141.8 9.3 0.0 0.0 NAP NAP 

SWEPCO Care$ 88.1 12.1 67.6 6.9 98.7 11.6 84.9 7.1 90.0 9.2 
Residential                     

Appliance Recycling Pilot MTP NAP NAP NAP NAP NAP NAP 30.0 3.0 NAP NAP 
CoolSaver© A/C Tune-Up Pilot MTP 222.7 26.0 56.8 4.7 105.3 9.7 NAP NAP NAP NAP 

On-Line Home Energy Checkup 7.8 1.4 0.0 5.3 NAP NAP NAP NAP NAP NAP 
Residential SOP 880.6 123.5 808.9 110.5 888.8 98.1 419.3 48.8 358.5 47.1 

SMART SourceSM Solar PV Pilot MTP 132.9 14.5 52.7 3.7 87.1 5.7 35.8 6.5 NAP NAP 
TX Statewide Energy Star Residential CFL MTP NAP NAP NAP NAP 2.7 0.0 29.4 11.0 37.1 8.7 

Hard-to-Reach Residential                     
Hard-to-Reach SOP 899.2 123.3 848.4 116.2 599.1 69.4 745.9 68.2 582.6 42.0 

Home$avers 371.6 33.9 373.0 25.9 503.3 33.5 246.4 26.7 278.5 25.3 
Research and Development (R&D) 0.0 52.7 0.0 74.3 0.0 185.5 7.3 136.9 27.1 27.9 
Total Expenditures 3,946.9 574.4 4,285.6 603.0 3,710.5 570.9 2,692.0 413.2 2,217.0 229.3 
 

                                                 
10 2012 expenditures taken from Table 10 in the current EEPR, Project No. 41196: 2011 expenditures from EEPR, Project No. 40194; 2010 expenditures from 
EEPR, Project No. 39359; 2009 expenditures from EER, Project No. 38210; 2008 expenditures from EER, Project No. 36961 
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VIII. PROGRAM FUNDING FOR CALENDAR YEAR 2012 
As shown in Table 10, the Total Projected Budget for 2012 was $4,565,026.  Total Funds Expended for 

2012 were $4,521,259. This is an overall total program expenditure decrease of only 1% from the amount 

budgeted. The SBDI MTP spent $45,425 or 13.08% less than budgeted for the 2012 Program Year. 

Contractor participation in the SBDI MTP was lower than expected, resulting in fewer project 

completions than anticipated. This situation is being addressed through increased contractor recruiting 

efforts. In 2012, the CSOP spent 26% less than the budgeted amount due to a lack of projects submitted 

throughout the program year. SCORE spent 27% more funds than budgeted due to a higher participation 

than forecasted, allowing SWEPCO to achieve 98 kW of additional savings. 

 
 

Table 10: Program Funding for Calendar Year 2012 (Dollar amounts in 000’s) 
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Commercial               
Commercial Solutions Pilot MTP $211,000 26 $165,494 $27,194 $192,688   $18,312 

Commercial SOP $536,905 14 $337,789 $55,989 $393,778   $143,127 
LED Lighting Pilot MTP $0 2 $13,167 $1,004 $14,171     
Load Management SOP $257,995 9 $250,863 $32,015 $282,879     

SCORE MTP $270,000 21 $306,425 $39,018 $345,443     
Small Business Direct Install Pilot MTP $347,368 38 $270,171 $31,772 $301,943   $45,425 

SWEPCO Care$ $100,000 8 $88,110 $12,106 $100,215     
Commercial Total $1,723,268 118 $1,432,020 $199,098 $1,631,117 $0 $206,864 

Residential               
CoolSaver© A/C Tune-Up Pilot MTP $253,343 778 $222,706 $26,011 $248,717   $4,626 

On-Line Home Energy Checkup $10,006 78 $7,796 $1,382 $9,178   $828 
Residential SOP $1,005,682 1,767 $880,583 $123,507 $1,004,090   $1,362 

SMART SourceSM Solar PV Pilot MTP $150,000 8 $132,923 $14,462 $147,384   $2,616 
Residential Total $1,419,031 2,631 $1,244,008 $165,362 $1,409,369 $0 $9,432 

Hard-to-Reach Residential               
Hard-to-Reach SOP $1,022,727 1,301 $899,241 $123,289 $1,022,530   $197 

Home$avers $400,000 106 $371,608 $33,943 $405,551     
Hard-to-Reach Residential Total $1,422,727 1,407 $1,270,849 $157,232 $1,428,081 $0 $197 

Research & Development               
Research & Development $0 0 $0 $52,692 $52,692     

Total Expenditures $4,565,026 4,156 $3,946,877 $574,384 $4,521,259 $0 $216,493 
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IX. MARKET TRANSFORMATION PROGRAM RESULTS 
Commercial Solutions MTP (CS MTP)  
SWEPCO contracted with a third-party program implementer to provide commercial facilities non-

cash incentives such as technical assistance to identify energy efficiency opportunities, education in 

promoting best practices, and communication support services.  Program participants received cash 

incentives for the installation of documented energy efficiency measures that reduced peak demand 

and energy consumption.  

For 2012, SWEPCO projected to acquire 364 kW of demand savings from this program. SWEPCO’s 

verified and reported results are 385 kW. This included participation by 26 customers in two different 

counties.  

 

CoolSaver© Pilot MTP (CoolSaver© MTP) 
In 2012 SWEPCO conducted a baseline study of the CoolSaver© program to determine the need for 

an expansion of the program.  Based on the outcome of the baseline study, SWEPCO decided to 

continue the program.  SWEPCO issued an RFP through a competitive solicitation process to select 

an implementer to fully implement an A/C Tune-Up program in 2013. SWEPCO awarded a contract 

to a third-party program implementer to provide services, education, and support to assist A/C 

contractors in selling and performing A/C tune-up services.  In 2012, SWEPCO projected to acquire 

273 kW demand savings from this program.  SWEPCO verified and reported savings of 205 kW.  

This included participation by nine contractors at 633 different residential locations in 12 different 

counties.  SWEPCO projects to acquire 289 kW demand savings from this program in 2013 with a 

total budget of $253,343. 

 

SCORE MTP  

The SCORE  MTP provided  non-cash  incentives such as building energy analysis (benchmarking), 

energy master-planning seminars, technical assistance, communications support, and monetary 

incentives for the installation of documented energy efficiency measures that reduce  peak demand 

and energy use.  

In 2012, SWEPCO projected to acquire 482 kW in demand savings from this program.  SWEPCO has 

verified reported savings of 580 kW.  This included participation by 21 customers in six counties. 
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SMART SourceSM Solar PV Pilot MTP (Solar PV Pilot MTP)  

In 2012, SWEPCO projected to acquire 64 kW in demand savings from this program.  SWEPCO has 

verified reported savings of 57 kW or 88% of the original goal.  The program had eight residential 

customers in four counties participate in the program. 

 

X. RESEARCH AND DEVELOPMENT 
R&D activities and projects accounted for 1.16% of SWEPCO’s 2012 program expenses.  R&D 

activities are intended to help SWEPCO meet future energy efficiency goals by researching new 

technologies and program options as well as developing better and more efficient ways to administer 

current programs.  The following is a summary of R&D efforts for 2012. 

 
Electric Power Research Institute (EPRI) “Hyper-Efficient” Appliance R&D Project 
 
In 2011, SWEPCO was selected by EPRI as a host site for the “Hyper-Efficient” Appliance project. A 

selected group of customers’ existing appliances were monitored for 60 days to establish a baseline.  

After the 60-day period, new appliances were installed and monitored. The appliances were 

monitored until March, 2012, at which time EPRI processed the data and published the results later in 

2012. 

EPRI targeted several important “white goods”—refrigerators, clothes washers, and electric clothes 

dryers—for the energy-efficiency demonstration. Together, these appliances use about 15% of the 

residential electricity consumed in the U.S., according to the Energy Information Administration.  

Key Findings  

The amount of saved energy depended highly upon the brand of refrigerator, ranging from a low of -

5% to a high of 45%.  

Energy ratings for high-efficiency refrigerators and clothes washers, which are derived from 

standardized laboratory testing, may not reflect actual energy consumption. For example, of the three 

refrigerator models selected for use in the demonstration, two closely agreed with the published 

ENERGY STAR data, but one greatly exceeded the published value for energy consumption savings.  

The demonstration results for washer/dryer pairs found there was not a significant difference in 

energy use between the standard and high efficiency models’ laundry cycle. The results also show 

that the average time per laundry cycle for the high efficiency washer/dryer was five minutes longer 

than for the control/unit.  
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During an average wash cycle, the high efficiency washer decreased cold water use by 2.1 gallons 

and hot water use by 0.7 gallons, which resulted in an energy savings for hot water supplied to the 

washer of approximately 17%. 

Since ENERGY STAR® clothes washers, dishwashers and refrigerators are qualifying measures in the 

RSOP and the HTR SOP, SWEPCO will not develop an independent program dedicated to hyper-

efficient appliances.  

LED Outdoor Parking Lot Lighting R&D Project 
In an effort to raise awareness of high-performance LED products and to provide real-world 

experience and data on state-of-the-art solid-state lighting (SSL) product performance, SWEPCO 

partnered with a major retailer in 2010 to jointly sponsor a commercial LED Outdoor Lighting R&D 

project in Longview, Texas.  

 

The primary objectives of the project were to understand the potential energy savings from the use of 

LED lighting; evaluate the reliability of LED lighting electronics and its ability to survive real-world 

electrical disturbances; and provide a forum to evaluate public acceptance of the technology.   

 

The connected lighting load of the parking lot was reduced by 36 kW but since outdoor lighting is 

off-peak, minimal peak demand savings were realized. This reduction was attributed to replacing the 

existing 1000-watt metal halide fixtures in the major retailer’s parking lot and entrance driveways 

with LED fixtures. A sample of the lighting circuits was sub-metered with the original metal halide 

fixtures and after the installation of the LED fixtures to determine energy consumption.  Photometric 

evaluation was also prepared on a pre- and post-basis and at the approximate 700-hour and 6000-hour 

burn times to evaluate the quality of the LED lighting system. The reliability of the fixtures has been 

very good and except for a direct lightning strike on one of the fixtures, there have been no failures of 

the LED fixtures. It is also worth noting that customers have not seemed to notice the difference in 

the lighting source. 

 

Since LED lighting is eligible for incentives in the Commercial Standard Offer, Commercial 

Solutions, and SCORE Programs, it was decided that SWEPCO will not develop an independent 

program dedicated to LED Lighting.  SWEPCO split the R&D costs of the project 50/50 with the 

retailer.  The only funds spent on this program during the 2012 program year were for final light level 

measurements. 
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Program Research and Development 
Other R&D activities included: 

• SWEPCO continues to refine and enhance data collection and management systems for 

current programs.   

• Critical programming and design changes were made to begin tracking program expenses for 

the commercial customer classes by individual rate codes.   

• SWEPCO Energy Efficiency Coordinators attended energy efficiency-related conferences to 

develop additional knowledge regarding program ideas and how to best implement 

SWEPCO’s energy efficiency programs. 

XI. CURRENT ENERGY EFFICIENCY COST RECOVERY FACTOR (EECRF) 

In Docket No. 40357, SWEPCO requested an EECRF to recover $5,200,026, the cost of SWEPCO’s 

energy efficiency program projected for 2013 to meet its energy efficiency objectives under PURA 

§39.905, and a performance bonus of $977,719.  Also requested was a return to the customers of 

$324,214, representing SWEPCO’s over-recovery of its actual energy efficiency program costs for 

2011.  SWEPCO’s request was granted by the PUCT on July 13, 2012.  The EECRF was made 

effective on December 30, 2012, the beginning of SWEPCO’s January 2013 billing month, and is 

calculated to recover $5,853,531 in energy efficiency costs.  The resulting energy efficiency factors 

are shown below in Table 11. 

Table 11: 2013 EECRF 

Customer Class Customer EECRF 
Factors 

Residential 0.001163 $/ kWh 

General Service 0.000947 $/ kWh 

Municipal Service 0.000040 $/kWh 

Municipal Pumping (0.000096 $/kWh) 

Lighting & Power 0.000810 $/kWh 

Industrial (0.000461 $/ kWh) 

Lighting (0.000763) $/ kWh 
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2012 Collecting for Energy Efficiency 
SWEPCO collected $4,679,875 through its 2012 EECRF.  This total included $856,409, the amount 

approved as SWEPCO’s performance bonus for exceeding its 2011 energy efficiency goal, and 

returned an over- recovery of $239,829 to customers.  Therefore, SWEPCO collected $4,063,295 

related to its 2012 energy efficiency programs.  

 

Energy Efficiency Program Costs Expended 
SWEPCO expended a total of $4,521,259 for its 2012 energy efficiency programs.  The amount 

expended is $43,767 less than SWEPCO’s 2012 projected budget of $4,565,026. 

Under-Recovery of Energy Efficiency Costs 
Pursuant to the final order in Docket No. 39359, SWEPCO was authorized to recover $5,181,606 

through its 2012 EECRF.  SWEPCO collected $4,063,295 of its program costs through its 2012 

EECRF resulting in an under-recovery of $457,964, which will be applied to the 2014 EECRF. 

SWEPCO’s actual EECRF program costs were $4,521,25911 and actual EECRF program revenues 

were $4,063,295.  These associated 2012 costs and revenues result in an under-recovery of energy 

efficiency costs of $457,964.  This is the amount SWEPCO will request to collect through its 2014 

EECRF.  

 

XII. UNDERSERVED COUNTIES 
The underserved counties in the SWEPCO service territory per Substantive Rule 25.181 are 

Childress, Donley, Hopkins, and Rains.  Underserved counties have been defined by SWEPCO as any 

county for which SWEPCO did not report demand or energy savings through any of its 2012 SOPs or 

MTPs.   

 

XIII. PERFORMANCE BONUS 
SWEPCO achieved a 13,326 kW reduction in peak demand from its energy efficiency programs 

offered in 2012.  SWEPCO’s demand reduction goal for 2012 was 5,600 kW.  This achievement 

represents 238% of its 2012 demand reduction goal.  SWEPCO also achieved energy savings at 

19,077,968, which represents 194% of its 2012 energy goal of 9,811,200 kWh.  These results qualify 

SWEPCO for a Performance Bonus.  Per Substantive Rule 25.181(h), SWEPCO is eligible for a 

                                                 
11 Includes a credit to reverse overpayment of a 2011 program cost. 
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Performance Bonus of $1,168,476, which it will request within its May 1, 2013 EECRF filing for 

recovery in 2014. 

 

Table 12: Energy Efficiency Performance Bonus Calculation for 2012 

  kW kWh From Table 

2012 Goals 5,600 9,811,200 7 

2012 Savings       
Reported/Verified Total (including HTR, 

measures with 10yr EUL, and measures with 
EULs < or > 10 years) 

13,326 19,077,968 8 

Reported/Verified Hard-to-Reach 1,273 3,867,975 8 

2012 Program Costs12 $4,567,801  10 

2012 Performance Bonus $1,168,476    
 

Performance Bonus Calculation      

237.96% Percentage of Demand Reduction Goal Met (Reported kW/Goal kW)   

194.45% Percentage of Energy Reduction Goal Met (Reported kWh/Goal kWh)   

TRUE.  Met Requirements for Performance Bonus?     

$16,252,560 Total Avoided Cost (Reported kW * PV(Avoided Capacity Cost) + Reported kWh * 

PV(Avoided Energy Cost), except for measures with measure life other than 10 years 

for which PV(Avoided Capacity Cost) and PV(Avoided Energy Cost) are calculated 

using the specific measure lives)     

$4,567,801 Total Program Costs     

$11,684,759 Net Benefits (Total Avoided Cost - Total Expenses) 

 

Bonus Calculation      

$8,060,397 Calculated Bonus ((Achieved Demand Reduction/Demand Goal - 100%) / 2) * Net 

Benefits 

$1,168,476 Maximum Bonus Allowed (10% of Net Benefits)     

$1,168,476 Bonus (Minimum of Calculated Bonus and Bonus Limit)     

 
  

                                                 
12 To reflect the true net benefits for Program Year 2012 it was necessary to use the 2012 program costs actually 
incurred, see footnote 11. 
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ACRONYMS 
 

A/C Air conditioning 

AEE Association of Energy Engineers 
 
AESP Association of Energy Services Professionals 
 
CCET Center for the Commercialization of Electric Technologies 
 
CoolSaver© MTP CoolSaver© AC Tune-Up Pilot Market Transformation Program 
 
CS MTP Commercial Solutions Pilot Market Transformation Program 
 
CSOP Commercial Standard Offer Program 
 
DOE Department of Energy 
 
EE Rule Energy Efficiency Rule, PUC Substantive Rules 25.181 and 25.183 
 
EECRF Energy Efficiency Cost Recovery Factor 
 
EEP Energy Efficiency Plan 
 
EEPR Energy Efficiency Plan and Report 
 
EER Energy Efficiency Report, which was filed as a separate document 

prior to April 2008 
 
EESP Energy efficiency service provider 
 
EPRI Electric Power Research Institute 
 
HTR SOP Hard-to-Reach Standard Offer Program 
 
HTR Hard-To-Reach 
 
LED Light-emitting diode 
 
LED MTP LED Lighting Pilot Market Transformation Program 
 
LM SOP Load Management Standard Offer Program 
 
M&V Measurement and Verification 
 
MTP Market Transformation Program 
 
NAP Not Applicable 
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ACRONYMS (Continued) 
 

NFP Not for Profit 
 
PLAN Energy Efficiency Plan, which was filed as a separate document 

prior to April 2008 
 

PUCT Public Utility Commission of Texas 
 
PURA Public Utility Regulatory Act 
 
PV Photovoltaic 
 
R&D Research and Development 
 
REPORT Energy Efficiency Report 
 
RFP Request for Proposals 
 
RSOP Residential Standard Offer Program 
 
SBDI Small Business Direct Install 
 
SCORE MTP Schools Conserving Resources Market Transformation Program 
 
SOLAR PV PILOT MTP SMART SourceSM   Solar PV Pilot Market Transformation Program 
 
SWEPCO CARE$ SWEPCO CARE$ Energy Efficiency for Not-for-Profit Agencies 

Program 
 
SWEPCO Southwestern Electric Power Company 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
. 
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REPORTED AND VERIFIED DEMAND AND ENERGY REDUCTION  
BY COUNTY 
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Appendix A:  Reported and Verified Demand and Energy Reduction by County 
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Commercial 
Solutions 

kW 264.75 0 0 0 0 112.39 0 0 0 0 0 0 0 0 0 7.96 0 0 0 0 

kWh 1,473,140 0 0 0 0 509,080 0 0 0 0 0 0 0 0 0 26,333 0 0 0 0 

Commercial 
SOP 

kW 451.28 0 0 0 0 341.59 0 17.74 0 0 0 0 0 0 0 0 0 0 0 0 

kWh 2,106,695 0 0 0 0 2,309,151 0 134,263 0 0 0 0 0 0 0 0 0 0 0 0 

CoolSaver 
A/C Tune-Up 

kW 1.95 0.69 7 26 0 0.828 112.815 0 1 936 0 2 206 0 0 1.863 0 0 5.656 3.3 0.62 0 65.56 

kWh 2977 1,422 20,504 0 1,530 216,318 0 3,507 0 5,464 0 0 3,402 0 0 12,904 4,796 1156 0 139,201 

Hard-to-
Reach SOP 

kW 168.42 1.89 26.1 131.63 0 343.47 22.86 140.7 1.07 11.15 25.74 0 265.52 3 96 1.02 0 25.67 2.32 0 17.11 

kWh 353,900 3,470 52,872 386587 0 1,150,761 49790 428,507 7,766 31805 76,306 0 846,380 21,371 7,244 0 119,166 2,666 0 73,998 

Home$avers 
kW 34.76 0 7.7 0.42 0 1.84 0 21.16 0 4.59 0 1.14 0 0.48 0 11.56 0 0 0.4 0 

kWh 115,999 0 17,674 3,077 0 4,183 0 51,616 0 19,205 0 3,466 0 1,527 0 36,766 0 0 1,873 0 

Outdoor LED 
kW 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

kWh 80,351 0 0 0 0   0 0 0 0 0 0   0 0 0 0 0 0 0 

Load 
Management 

kW 2,226 213 0 0 0 4,122 0 521 0 0 0 0 1,155 0 0 0 0 0 0 0 

kWh 25,377 2,559 0 0 0 44,918 0 6,256 0 0 0 0 10,974 0 0 0 0 0 0 0 

Residential 
SOP 

kW 413.94 44.88 52 51 31.99 4.43 544.7 26 93 131.72 2.23 21 91 67.18 0 49.38 11 26 0 85.65 14.84 0.19 0 16.65 

kWh 829,357 304,668 207,712 72,981 24,154 1,895,819 56,026 443,853 4,645 105,879 293,533 0 195,423 37,811 0 561,008 77,234 1,075 0 106,677 

SCORE 
kW 11.7 0 0 0 0 361.32 0 83.11 0 0 47.4 0 0 12 2 0 64.4 0 0 0 0 

kWh 20,205 0 0 0 0 1,099,696 0 275,249 0 0 84,146 0 0 32,169 0 110,570 0 0 0 0 
Small 
Business 
Direct Install 

kW 118.25 0 15 93 0 0 66.02 0 14.03 0 14.14 11.05 0 0 0 0 0 0 2.48 0 0 

kWh 466,090 0 73,118 0 0 318,125 0 68,685 0 65,773 54,162 0 0 0 0 0 0 17,195 0 0 

SMART 
Source 

kW 3.82 0 0 0 0 36.48 0 6.63 0 0 0 0 9.84 0 0 0 0 0 0 0 

kWh 7,360 0 0 0 0 70,320 0 12,784 0 0 0 0 18,970 0 0 0 0 0 0 0 

SWEPCO 
CARE$ 

kW 8.22 0 0 0 0 7.36 0 0 0 0 0 0 1.25 0 0 0 0 0 0 0 

kWh 20,831 0 0 0 0 30,602 0 0 0 0 0 0 3,813 0 0 0 0 0 0 0 

Totals per 
County 

kW 3,702.63 260.74 109 50 164.04 5 26 6,050.44 49.79 938.34 3.30 54.00 151 37 1.14 1,482.37 27 90 1.02 175.23 43.81 5.61 0.40 99.32 

kWh 5,502,282 312,119 371,880 462,645 25,684 7,648,973 105,816 1,424,719 12,411 228,126 508,147 3,466 1,078,961 92,878 7,244 747,581 201,196 22,092 1,873 319,876 
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PROGRAM TEMPLATES 
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Southwestern Electric Power Company 
ENERGY STAR® Appliance Rebate Pilot 
Program  
• Program Overview  
Southwest Electric Power Company (SWEPCO) will implement an ENERGY STAR® Appliance 
Rebate Pilot Program (Appliance Rebate Program) in 2013 for its Texas residential customers. 
This program is designed to help educate customers on the energy efficiency value of ENERGY 
STAR® appliances and to provide incentives to customers for the purchase of ENERGY STAR® 
rated refrigerators, room air conditioners and clothes washers at participating retail store 
locations within the SWEPCO Texas service territory.  Additional ENERGY STAR® appliances 
may be added during the year.  The program will provide marketing materials and training to 
retail partners and their staff to promote in-store purchases of ENERGY STAR® rated appliances 
that qualify for incentives in the program.  This program will also provide marketing to 
customers throughout the service territory to drive demand for ENERGY STAR® rated 
appliances at local retail stores.  The program will complement an existing Appliance Rebate 
Program in SWEPCO’s Arkansas service territory to enable retail stores on or near the state 
border to participate.  

• Target Audience 
The Appliance Rebate Program will target the approximately 147,374 residential customers that 
reside in SWEPCO’s Texas service territory.  This program will also identify retail stores that 
sell ENERGY STAR® rated refrigerators, room air conditioners and clothes washers in this 
portion of SWEPCO’s territory.   

• Non-Utility Sponsors and Participants 
The Appliance Rebate Program will leverage any existing federal, state, and local initiatives and 
documentation targeting improved energy efficiency in residential markets. Potential participants 
and supporters of this program may include the Texas State Energy Conservation Office, the US 
Department of Energy, and the Environmental Protection Agency’s ENERGY STAR® Program.  
As various organizations agree to participate, their specific roles and responsibilities will be 
defined.  

• Expected Energy and Demand Savings 
The estimated demand and energy savings to be achieved by the Appliance Rebate Program 
during 2013 is 61 kW of peak load reduction and 252,894 kWh of annual energy savings. 
 
Demand and energy savings will be reported in SWEPCO’s Energy Efficiency Report to be filed 
by April 1, 2014 for the 2013 program year. If the program is continued on a permanent basis the 
report will be filed annually thereafter.   
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• Program Design and Operating Characteristics 
The Appliance Rebate Program will be designed to: 

1) Evaluate the marketing methods implemented by the program to determine the most 
effective strategies;  

2) Evaluate the training methodology for sales staff at participating retail stores;  

3) Identify the category of retail stores that will market and offer the program’s incentives;  

4) Evaluate the feasibility of other potential measures that are not currently offered within 
the program; and 

5) Identify the appropriate incentive amounts. 

The program implementer will develop a plan to collect and analyze data from submitted rebate 
applications, verify customer eligibility, measure eligibility, pay incentives and report demand 
and energy savings, according to established deemed savings values. The program implementer 
will also provide ongoing quality assurance and quality control field activities to ensure the 
integrity of reported savings.  

• Program Research Plan 
The Appliance Rebate Program will gather a substantial amount of information during program 
implementation for the purposes of determining: 

1) The  opportunity for energy efficiency among residential appliance purchases;  

2) The pace at which the program is able to influence energy efficiency investment actions 
by retail partners and customers; 

3) The key determinants for purchase decisions by residential customers; and 

4) The barriers to the purchase of ENERGY STAR® appliances. 

The program will use in-field inspections of retail participants’ in-store signage and training to 
provide analysis of the effects of the program’s marketing.  The program will also track the 
results of the various marketing campaigns used to promote the program directly to customers. 

• Proposed Annual Budget 
SWEPCO’s proposed budget to fully fund the Appliance Rebate Program for 2013 is 
approximately $141,000.  

• Program Cash Incentive Basis 
The cash incentives will consist of incentives paid to SWEPCO’s residential customers for the 
purchase of eligible ENERGY STAR® rated appliances and the successful submission of all 
required program documentation. The incentives include $75 for ENERGY STAR® rated 
refrigerators, $75 for ENERGY STAR® rated clothes washers, $25 for ENERGY STAR rated in-
room air conditioners that are less than 8,000 btus, and $35 for ENERGY STAR® rated in-room 
air conditioners that are equal to or greater than 8,000 btus.   
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• Program Timeline 
The Appliance Rebate Program will be implemented in program year 2013. Program design 
activities will take place during March and April of 2013 with the intent to have retail stores 
enrolled and trained and customers submitting rebate applications by late spring. The 2013 
program will conclude on December 31, 2013. The program activities to be reported to the utility 
on a monthly basis will include: tracking the number of meetings, retail store visits and trainings, 
submitted applications by measure, and the demand and energy savings for each measure.  
 
The annual program milestones include:  

• Program Design: develop program strategies and design program marketing materials.  

• Program Implementation: identify and conduct outreach to potential retail partners, 
deliver in-store training, provide in-store marketing materials, conduct marketing to 
customers, process rebate applications, perform measurement and verification activities 
and document the savings.  

• Program Reporting: provide a final summary of program costs and energy savings  to 
SWEPCO within 30 days of the program end date.  

 
Depending on the review of the 2013 program results, the program may be expanded in 2014. 

• Impact on Other Program Budgets 
This Appliance Rebate Program will have no impact on the budgets of other energy efficiency 
programs in place for 2013. 

• Program Name  
The operating name of the Appliance Rebate Program will be the ENERGY STAR® Appliance 
Rebate Pilot Program.   
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EXISTING CONTRACTS OR OBLIGATIONS 

 
SWEPCO does not have any Existing Contracts or Obligations documentation to provide. 
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Using this calculation, a sample size of 65 would achieve the desired level of confidence 
and precision.   

To obtain the required number of responses, Frontier identified all licensed HVAC 
contractors within counties in the SWEPCO service area, plus the adjacent counties.  The 
primary source for this data was the Texas Department of Licensing and Regulation 
(TDLR) database.  Frontier then screened this data to exclude license holders that didn’t 
appear to be associated with an HVAC company, and to exclude duplicate license holders 
associated with the same HVAC contractor.  This process yielded a list of 426 dealers.  
Surveys were sent to each of the dealers in this population. 

II.B. Survey Instrument 

The survey consisted of a cover letter, a two-sided survey instrument, and business reply 
mail envelope.  Each survey was individually addressed and sent via first-class mail.  To 
encourage response, a $50 gift card to either Lowe’s or Home Depot was offered to 
respondents who returned the surveys by September 7. 

II.C. Survey Mailing and Response 

Surveys were mailed the week of August 13th.  A total of 83 usable responses were 
received, representing a 19.5% response rate.  This response rate was about twice as high as 
previous HVAC dealer surveys conducted by Frontier.  An identical survey conducted for 
AEP-TCC offered a $25 gift card as an incentive, and yielded a 13.7% response rate. 

III. DATA VALIDATION AND ANALYSIS 

Once the survey responses were received, they were logged in by Frontier staff.  Data was 
screened and validated as part of the data entry process.  

Weighted and un-weighted responses were tabulated for each question. Responses were 
weighted by the number of residential system tune-ups performed, commercial tune-ups 
performed, or total tune-ups performed.  The survey response tables identify the specific 
weighting factor used for each question.  

Survey responses are included as Appendix B. 
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APPENDIX A 

Mail Survey Instrument 



 

P. O. Box 21106 

Shreveport LA  71156 

 

Control # «CONTROL_» 

<<First>> <<Last>> 
<<Company>> 
<< Address>> 
<<City>> TX <<Zip>> 

 

Dear <<First>><<Last>>: 

SWEPCO is conducting a survey to learn more about air conditioner and heat pump tune-up 
practices being utilized by HVAC dealers in the SWEPCO service territory.  As a local 
contractor, the information and input you provide to us on the attached survey will be of 
great benefit to us as we implement programs to encourage customers to get their systems 
tuned up properly.   

The information you provide will not be shared with any other firm and will be included in a 
report in aggregate form only with no identifying information that would allow anyone to 
identify you or the product lines or services that you offer.  

We would greatly appreciate your time to complete this short survey and returning it to us in 
the enclosed postage-paid envelope.     

To thank you for answering each of the questions, and for returning the survey to us by 
September 7, we will send you a $50 gift card to your choice of Home Depot or Lowe’s.  
Please mark your preference: 

 

 Home Depot    Lowe’s 

 

Name (if different from above): 

 

Address: (if different from above): 

 

Phone number: 

 

If you have any questions or problems in answering this survey, please contact Lana Deville, 
SWEPCO Energy Efficiency Program Coordinator, at (318) 673-3514. 

THANK YOU FOR YOUR ASSISTANCE.



 

Air Conditioning Contractor Survey 

 

1. Do you have a service agreement program? 

 Yes   No 

If yes, approximately what percentages of your 
residential and commercial customers are in 
your service agreement program? 

___________%  Residential 

___________%  Commercial 

 

2. Approximately how many air conditioning 
system tune-ups did your company perform 
during the past year? 

 ___________  Residential systems 

 ___________  Commercial (RTU) systems 

 

3. In the past year, what percentages of your new 
system installations were in the following 
efficiency ranges? 

___________% 13.0 – 13.9 SEER 

___________% 14.0 – 14.9 SEER 

___________% 15.0 – 15.9 SEER 

___________% 16 SEER or above 

(Percentages should sum to 100%) 
 

4. Which of the following are included as part of 
your standard tune-up? 

A. Clean condenser: 

 Always  Sometimes   Rarely 

B. Clean indoor coil: 

 Always  Sometimes   Rarely 

C. Clean blower: 

 Always  Sometimes   Rarely 

D. Comb bent or smashed condenser fins: 

 Always  Sometimes   Rarely 

E. Lubricate motor and fan bearing: 

 Always  Sometimes   Rarely 

F. Measure starting and running amps, line voltage 
and control voltage: 

 Always  Sometimes   Rarely 

G. Test system for proper airflow: 

 Always  Sometimes  Rarely 

H. Identify refrigerant metering device: 

 Always  Sometimes  Rarely 

I. Measure and record system pressures and 
temperatures: 

 Always  Sometimes  Rarely  

J. Adjust charge (if necessary) by superheat or 
subcooling: 

 Always  Sometimes  Rarely 

K. Verify that system pressures and temperatures are 
within manufacturer’s specifications 

 Always  Sometimes  Rarely 

 

5. What is the minimum ambient temperature that you 
require in order to perform a tune-up? 

___________ degrees 

 

6. How long will you usually allow a system to operate 
before taking any measurements: 

___________ minutes 

 

7. What percentage of time do you measure air flow 
across the coil when you tune up a system?  

___________%  of residential systems 

___________%  of commercial systems 



 

Air Conditioning Contractor Survey 

 

8. What method(s) do you use to measure 
airflow?   

 Temperature split method  

 Rotating vane anemometer 

 Total external static pressure 

 Manometer 

 Other (Specify): 

 

 

9. What types of equipment do you normally use 
to perform tune-ups? (Please check all that 
apply) 

 Analog refrigerant gauge  

 Digital refrigerant gauges 

 Sling psychrometer 

 Charging calculator (e.g. Carrier or 
Trane) 

 Computerized psychrometric software or 
diagnostic equipment 

 Digital manometer 

 Digital wet bulb / dry bulb / hygrometer 

 Vane anemometer 

 Mini-vane anemometer 

 Amp meter / multimeter 

 True RMS multimeter 

 True RMS kW meter 

 

10. How often do you calibrate instruments such as 
refrigerant gauges and temperature sensors? 

___________ Monthly 

___________ Annually 

___________ Other (Specify): 

 

 

 

 

11. How often do you inspect the condition of the duct 
work when you do a tune-up? 

 Always   Sometimes   Rarely 

 

12. Do you use a Duct Blaster™ or similar device?  

 Yes   No 

 

13. If you answered “no,” please skip to Question 14.  If 
you answered “yes,” approximately what percentage 
of residential tune-ups includes duct leakage 
diagnosis and repair services?  

___________% of tune-ups 

 
14. What charging techniques do you typically use, for 

example, superheat, subcooling, etc? 
 

 

 

15. What is your level of awareness of SWEPCO’s 
CoolSaver Program, which provides incentives to 
HVAC contractors and customers for tune-ups?  

 Never heard of it  

 Heard of it, but don’t know much about it 

 Have been contacted about the CoolSaver 
Program by a SWEPCO or CLEAResult 
representative  

 

16. How interested would you be in participating in a 
program that provides incentives to dealers for 
performing AC and HP tune-ups?   

 No, I’m not interested  

 I’m somewhat interested 

 Yes, I’m interested 
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Question

Q1. Do you have a service 

agreement program? (% of 

respondents answering 

"yes.")

Weighting Factor None None Res. Tune-Ups None Comm. Tune-Ups

All Respondents 60.2% 44.4% 32.3% 28.0% 26.0%

Q1. What percentage of your 

residential customers are in 

your service agreement 

program?

Q1. What percentage of your commercial 

customers are in your service agreement program?

Question

 Q2. How many residential 

tune-ups did you perform 

during the past year?

 Q2. How many 

commercial tune-ups did 

you perform during the 

past year?

Total Tune-Ups

Weighting Factor Unweighted Unweighted Unweighted

All Respondents 20,694 4,324 25,018 

Question

Weighting Factor

All Respondents 13.0 - 13.9 14.0 - 14.9 15.0 - 15.9 16 SEER or Always Sometimes Never

59.4% 12.9% 17.3% 10.4% 80.9% 18.4% 0.7%

Residential Tune-Ups Total Tune-Ups

Q3. What percentages of your new system installations were in the 

following efficiency ranges?
Q4a. Clean condenser as part of tune-up?

Question

Weighting Factor

All Respondents Always Sometimes Rarely Always Sometimes Rarely

10.0% 68.9% 21.2% 15.5% 73.9% 10.6%

Total Tune-Ups Total Tune-Ups

Q4b. Clean indoor coil as part of tune-up? Q4c. Clean blower as part of tune-up?
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Question

Weighting Factor

All Respondents Always Sometimes Rarely Always Sometimes Rarely

34.7% 30.3% 35.0% 78.1% 14.8% 7.1%

Total Tune-UpsTotal Tune-Ups

Q4e. Lubricate motor and fan bearing as part of 

tune-up?

Q4d. Comb bent or smashed condenser fins as 

part of tune-up?

Question

Weighting Factor

All Respondents Always Sometimes Rarely Always Sometimes Rarely

74.2% 24.4% 1.4% 51.1% 38.7% 10.1%

Total Tune-Ups

Q4f. Measure starting and running amps, line 

voltage and control voltage as part of tune-up?

Total Tune-Ups

Q4g. Test system for proper air flow as part of 

tune-up?

Question

Weighting Factor

All Respondents Always Sometimes Rarely Always Sometimes Rarely

73.1% 21.8% 5.1% 81.4% 18.6% 0.1%

Q4h. Identify refrigerant metering device as part 

of tune-up?

Q4i. Measure and record system pressures and 

temperatures as part of tune-up?

Total Tune-Ups Total Tune-Ups

Question

Weighting Factor

All Respondents Always Sometimes Rarely Always Sometimes Rarely

88.1% 11.8% 0.1% 86.6% 11.4% 1.9%

Total Tune-Ups Total Tune-Ups

Q4j. Adjust charge (if necessary) by superheat 

or subcooling as part of tune-up?

Q4k. Verify that system pressures and 

temperatures are within manufacturer's 

specifications as part of tune-up?
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Question

 Q5. Minimum ambient 

temp that you require to 

perform a tune-up?

 Q6. How long will you 

usually allow a system 

to operate before 

taking any 

measurements?

Weighting Factor Residential Tune-Ups Residential Tune-Ups Res. Tune-Ups Comm. Tune-

All Respondents 62 14 43.8% 30.4%

Q7. What percentage of time do 

you measure airflow across the 

coil when you tune up a system?

Question

Weighting Factor

All Respondents Temp. split method
Rotating vane 

anemometer

Total external 

static press.
Manometer Other

73.8% 9.2% 11.3% 17.7% 9.7%

Q8. What method(s) do you use to measure airflow?

Total Tune-Ups

Question

Weighting Factor

All Respondents
Analog refrig. 

Gauges

Digital refrig. 

Gauges

Sling 

psychrometer

Charging 

calculator

Computerized 

diagnostic 

equipment

Digital 

manometer

Digital 

Hygrometer

Vane 

anemometer

Mini-vane 

anemometer

Amp meter / 

multi meter

True RMS 

multimeter

77.5% 28.3% 44.6% 50.1% 3.5% 9.8% 52.2% 3.8% 6.1% 87.0% 36.1%

Q9. What types of equipment do you normally use to perform tune-ups?

Total Tune-Ups

Question

Weighting Factor

All Respondents Monthly Annually Other Always Sometimes Rarely

42.9% 33.2% 25.6% 32.3% 57.1% 10.6%

Q10. How often do you calibrate 

instruments such as refrigerant gauges and 

temperature sensors?

Q11. How often do you inspect the 

condition of the duct work when you do a 

tune-up?

Total Tune-Ups Total Tune-Ups
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Question

Q13. If you answered 

"yes" to Q12, what 

percentage of residential 

tune-ups includes duct 

leakage diagnosis and 

repair service?

Weighting Factor Residential Tune-Ups

All Respondents Yes No 8.8%

2.1% 97.9%

Total Tune-Ups

Q12. Do you use a Duct 

Blaster or similar device?

Question

Weighting Factor

All Respondents
Never heard 

of it

Heard of it, 

but don't know 

much about it

Have been contacted about 

the Program by AEP or CR 

representative

Never heard 

of it

Heard of it, 

but don't know 

much about it

Have been 

contacted 

about the 

Program by 

AEP or CR 

representative

67.5% 25.3% 6.0% 60.8% 24.7% 14.5%

Q15. What is your level of awareness of the CoolSaver Program?

None Total Tune-Ups
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Question

Weighting Factor

All Respondents
No, I'm not 

interested

I'm somewhat 

interested
Yes, I'm interested

No, I'm not 

interested

I'm somewhat 

interested

Yes, I'm 

interested

12.0% 36.1% 50.6% 3.4% 51.2% 45.3%

Q16. How interested would you be in participating in a program that provides incentives to dealers 

for performing AC and HP tune-ups?

None Total Tune-Ups
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Baseline Study – Solar PV Pilot Programs 
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1. Summary of Solar PV Pilot Programs 
Initiated by AEP-Texas Central Company (AEP-TCC), AEP-Texas North Company (AEP-TNC), 

SouthWestern Electric Power Company (SWEPCO), and Texas-New Mexico Power Company (together, 

“the Utilities”) in mid-2009, the Solar PV Pilot Programs (Programs) were designed to help electricity 

customers meet a portion of their energy needs with solar (photovoltaic, or “PV”) electric systems. The 

Programs offer financial incentives that help offset the initial cost of installing a solar energy system for 

residential and non-residential customers.1 

In addition to achieving kW and kWh savings via installation of distributed solar generation systems, the 

Programs’ goals were to: 

 Gain experience in PV installations 

 Increase the number of functional capability of local PV installers 

 Gather data on costs and performance, and 

 Decrease incentives over time 

This Baseline Study report provides year-over-year program performance data on each of these metrics. 

It finds that: 

 The Programs to date have resulted in 111 distributed PV installations, totaling more than 1.5 

MWdc of PV generating capacity, and achieving peak demand savings of more than 1.3 MWac 

and energy savings of nearly 2.5 million kWh. 

 Between 2008 and 2012, the number of companies offering PV installations throughout Texas 

increased from 12 to over 200. During the same period the number of NABCEP-certified PV 

installers in Texas increased from 12 to 154. Relatedly, the Utilities and installers gained 

experience with and made process improvements through hundreds of DRG interconnections, 

and local jurisdictions across Texas were exposed to and improved processes for permitting and 

inspecting solar PV systems per local code requirements. 

 Installed costs are declining rapidly, both nationally and in Texas. Texas installed costs are lower 

than national averages. 

 Offered incentive levels have decreased from $2.50/wdc in 2009 to $1.50-$1.75/wdc in 2012, a 

reduction of 30%-40% in 4 years. 

We conclude that the market for distributed PV systems in the Utilities’ service areas and in Texas as a 

whole has undergone significant transformation as a result of the Programs. However, the need for 

utility incentives remains justified. If current trends and programs continue along a predictable and 

recommended path, we expect these programs will be 2-5 times more cost-effective by 2016 than in 

2009. 

                                                             
1
 Oncor and Entergy also began offering solar PV pilot programs in 2009, and El Paso Electric began offering a 

program in 2010. All of these programs shared a common design and were administered by Frontier Associates 
and Clean Energy Associates. 
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Table 1 on the next page summarizes annual Program budgets, spending, and project completions. It 

shows that the Programs to date have resulted in 111 distributed PV installations totaling more than 1.5 

MWdc of PV generating capacity, and have achieved peak demand savings of more than 1.3 MWac and 

energy savings of nearly 2.5 million kWh. 

 



 

8 
 

Table 1. Solar PV Pilot Program Summary Statistics, 2009-2012 

 

Notes: 

2009 and 2012 data reflect partial years. The TNMP program opened in April 2009; the AEP-TCC, AEP-TNC, and SWEPCO programs opened in August 2009. Program year 2012 
reflects program status as of May 25, 2012. 

TNMP’s program was open to residential and non-residential customers through 2011. In 2012 the program was limited to residential customers only. 

In 2009-2010, SWEPCO’s budget was designed as a single pool available to both residential and non-residential customers. In 2011, the program remained open to both 
residential and non-residential customers, but with separate budgets for each customer class. In 2012, the program was limited to residential customers only.  

TNMP AEP-TCC AEP-TNC SWEPCO Grand

Total Res. Non-Res. Total Res. Non-Res. Total Res. Non-Res. Total Total
A. Budget $90,000 $84,450 $275,550 $360,000 $90,000 $90,000 $180,000 $90,000 $720,000

D. Paid $88,464 $12,950 $180,000 $192,950 $12,960 $0 $12,960 $27,600 $321,974

# of completed projects 6 1 2 3 1 0 1 2 12

kW-dc Installed 35.530 5.180 105.300 110.480 5.180 0.000 5.180 11.040 162.230

kWh savings 56,848 8,288 168,480 176,768 8,288 0 8,288 17,664 259,568

kW-ac savings 30.556 4.455 90.558 95.013 4.455 0.000 4.455 9.494 139.518

$/watt incentive level offered $2.50 $2.50 $2.50 na $2.50 $2.50 na $2.50 na

$/watt incentive achieved $2.49 $2.50 $1.71 $1.75 $2.50 na $2.50 $2.50 $1.98

Total Res. Non-Res. Total Res. Non-Res. Total Res. Non-Res. Total Total
A. Budget $108,000 $201,500 $325,550 $527,050 $167,040 $180,000 $347,040 $287,400 $1,269,490

D. Paid $101,088 $201,125 $95,550 $296,675 $166,313 $180,000 $346,313 $207,475 $951,550

    # of completed projects 6 13 2 15 12 5 17 9 47

kW-dc Installed 42.135 83.042 38.430 121.472 67.085 117.775 184.860 132.690 481.157

kWh savings 67,416 132,867 61,488 194,355 107,336 188,440 295,776 212,304 769,851

kW-ac savings 36.236 71.416 33.050 104.466 57.693 101.287 158.980 114.113 413.795

$/watt incentive level offered $2.50 $2.50 $2.50 na $2.50 $2.50 na $2.50 na

$/watt incentive achieved $2.40 $2.42 $2.49 $2.44 $2.48 $1.53 $1.87 $1.56 $1.98

Total Res. Non-Res. Total Res. Non-Res. Total Res. Non-Res. Total Total
A. Budget $108,000 $180,375 $410,000 $590,375 $96,049 $84,679 $180,728 $137,414 $185,806 $323,219 $1,202,322

D. Paid $107,540 $162,420 $360,000 $522,420 $69,656 $80,279 $149,935 $47,960 $185,806 $233,766 $827,855

    # of completed projects 8 10 4 14 6 4 10 4 8 12 36

kW-dc Installed 56.210 88.965 456.920 545.885 32.778 41.100 73.878 22.315 96.746 119.061 795.034

kWh savings 89,936 142,344 731,072 873,416 52,445 65,760 118,205 35,704 154,794 190,498 1,272,054

kW-ac savings 48.341 76.510 392.951 469.461 28.189 35.346 63.535 19.191 83.202 102.392 683.729

$/watt incentive level offered $2.00 $2.00 $1.75 na $2.25 $2.00 na $2.00 $1.75 na na

$/watt incentive achieved $1.91 $1.83 $0.79 $0.96 $2.13 $1.95 $2.03 $2.15 $1.92 $1.96 $1.04

Program Year 2012 Total (Res Only) Res. Non-Res. Total Res. Non-Res. Total Res. Non-Res. Total Total
A. Budget $120,000 $180,000 $180,000 $360,000 $90,000 $71,000 $161,000 $121,500 $121,500 $762,500

D. Paid $0 $49,419 $53,370 $102,789 $72,990 $72,990 $17,500 $17,500 $193,279

    # of completed projects 0 5 5 10 5 5 1 1.00 16

kW-dc Installed 0.000 27.365 35.580 62.945 43.560 0.000 43.560 10.000 10.000 116.505

kWh savings 0 43,784 56,928 100,712 69,696 0 69,696 16,000 16,000 186,408

kW-ac savings 0.000 23.534 30.599 54.133 37.462 0.000 37.462 8.600 8.600 100.194

$/watt incentive level offered $1.75 $1.75 $1.50 na $1.75 $1.50 na $1.75 $1.75 na

$/watt incentive achieved na $1.81 $1.50 $1.63 $1.68 na $1.68 $1.75 $1.75 $1.66

Program Year 2010

Program Year 2011

Program Year 2009
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b. Changes Observed in the Residential and Non-Residential Markets 
Three principal changes have been observed in the Texas market for distributed solar generation since 

the Programs’ introduction in 2009: declining installed costs, increased quantity and quality of solar 

contractors, and the introduction of leasing models. Declining cost trends and trends in the number of 

installers (and certified installers) are documented above, and are not elaborated here. 

The introduction of leasing models to the Texas solar market began in the Oncor program in 2010, when 

one registered service provider received thousands of calls from potential customers in response to 

favorable news coverage in the Dallas/Ft. Worth area. Rather than sell the solar energy system directly 

to the customer, this service provider offered to own and maintain the system while leasing the 

equipment to the customer. The leasing model was not new – it had been used in other states before – 

but it was new to Texas. The model leverages scale and available federal tax benefits to reduce overall 

costs, and exposes customers to a monthly cost profile that many found attractive or interesting in 

contrast to a large capital investment. The net result is that leasing, and other third party ownership 

models, potentially expands the market for PV systems to a broader set of customers. 

Since 2010, the leasing model has gained traction principally in the DFW area, where sufficient 

concentrations of PV development opportunities exist. In 2011, the Texas Legislature passed SB 981, 

which further clarified and simplified regulatory interpretation of third party ownership models such as 

leasing, and in May 2012, the Public Utility Commission of Texas issued its final Order implementing SB 

981. These actions are likely to increase the scope of leasing models in investor-owned utility areas 

throughout the state. 

c. Opportunities and Barriers 
Frontier and CEA have identified the following opportunities in the Texas market for solar PV systems: 

 Distributed PV can be deployed quickly to help meet resource adequacy concerns in the short 

term (1-3 years). 

 Progress made by the programs to date in lowering costs, reducing incentives, and increasing 

the number and experience level of PV installers can be continued by leverage volume and 

stability through several, coordinated multi-year  incentive programs sponsored by utilities. 

 Integration of PV systems with smart metering to enable time of use valuation of production can 

increase the value of PV energy for customers. 

 Further development of third party ownership models, especially if connected to the utility bill, 

can expand the market for PV by making investment more affordable. 

Barriers include the following: 

 The installed cost of PV systems remains the largest barrier to wider adoption, particularly in the 

current context of historically low electricity prices. 

 As equipment prices have come down, the relative impact of “soft costs”, such as those 

associated with inconsistent local permitting processes, have become more important. These 
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costs are not likely to be reduced without coordinated efforts by authorities having jurisdiction, 

the state or utilities. 

Solar energy produces public benefits – such as peak shaving, reduced water consumption – that are not 

always able to be monetized by the party making a decision to invest in solar. This lack of alignment 

continues to make justifying investments in PV more difficult. 

3. Customer Attitudes  

a. Incentives Influence Purchase Decisions 
Figure 3 illustrated that the capacity of installed PV in Texas has increased from just a few MWdc at the 

end of 2008, prior to the administration of investor owned incentive programs in 2009, to over 34 

MWdc by the end of 2011.4 This is strong evidence that growth in the Texas PV market is highly 

correlated to the existence of utility incentives. Research conducted by Dr. Varun Rai and his team from 

the LBJ School of Public Affairs at the University of Texas at Austin takes this correlation one step 

further, demonstrating that incentive availability remains a strong factor contributing to customer 

decisions to purchase solar energy systems. His group conducted a survey in 2011 of participants in the 

utility sponsored incentive programs from 2009-2011, and found that although participants were willing 

to pay slightly more for their solar PV system (see Figure 5 below), the incentive played a major role in 

their investment decision. 

Figure 5: Customer’s Wilingness to Pay for Solar PV (All Utilites) 

  

                                                             
4
 Based on database of installations 2009-2012 from CEA and Frontier. Other data sources include NREL’s Open PV 

Database and annual DRG interconnection reports filed by Utilities at the Public Utility Commission of Texas, as 
researched by Public Citizen in 2011.  



 

11 
 

b. Financial Analysis Drives Solar Investment Decisions 
The LBJ School’s research showed that 77% of customers who purchased solar rated their analysis of 

solar’s financial investment value as either “very” or “extremely” important to their decision to install 

solar (see Figure 6, below), and that more than 85% felt the financial investment was as good as or 

better than they expected. 

Figure 6: Importance on Decision to Install Solar PV (in percents) 

 

General 
interest 

Financial 
investment 

Environmental 
impact 

Influence of 
neighbors 

Influence of 
acquaintance 

Not important 
at all 4.66% 3.83% 8.94% 79.49% 80.69% 
Somewhat 
important 8.47% 5.11% 12.77% 9.83% 3.86% 
Moderately 
important 15.25% 14.04% 17.87% 6.84% 8.15% 
Very 
important 34.32% 32.34% 19.15% 3.42% 4.72% 
Extremely 
important 37.29% 44.68% 41.28% 0.43% 2.58% 

Total 100.00% 100.00% 100.00% 100.00% 100.00% 
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d. Information Network Development 
Additionally, the solar PV incentive programs have created a large network of solar PV installers that 

were not present in Texas prior to the administration of the incentive programs.  Between 2008 and 

2012, the number of companies offering PV installations throughout Texas increased from 

approximately 20 to over 200. During the same period the number of NABCEP-certified PV installers in 

Texas has increased from 12 to 154. The incentive programs offered by the utilities have played the 

largest role in developing this network. Survey results show that customers rely on this network to 

influence their decisions to participate in the solar PV programs, both through access to information and 

help with financial analysis of solar PV for their home. 

The survey also found that over 50% of respondents who participated in the solar PV programs were 

motivated to install solar on their home by other solar PV systems in their neighborhood. As the number 

of installations in neighborhoods in the utilities service areas increases, previous participants will likely 

influence additional projects.  

Table 9: Existing PV Systems in Participants Neighborhoods Motivated Installation 
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4. Market Potential  
Clean Energy Associates produced an estimate of the technical potential for rooftop solar generation in 

Austin Energy’s service area in 2009. It utilized several data sources to estimate the total area available 

on rooftops of residential, commercial and industrial buildings. It then employed a stepwise approach to 

discount the available rooftop area due to shading, improper orientation, structural considerations, and 

other factors. Finally, the analysis estimated PV generation potential on the remaining rooftop spaces. 

The study concluded that if fully utilized, rooftop solar energy systems have the potential to produce 

between 16.1% and 27.6% of Austin Energy’s 2008 annual electric energy generation, depending on the 

PV deployment scenario used. The study demonstrated that rooftops comprise potentially enormous 

energy generation potential, and that existing installations comprised only about one tenth of one 

percent of the total potential market.   

Additionally, the LBJ School will be providing the results of their 2011 mail and online survey of 

participants in the utilities solar PV incentive programs.  Dr. Rai’s research will address the effect that 

information and perceptions of non-monetary costs of solar PV has on the adoption of solar. It also 

estimates consumer discount rates for the energy savings associated with installing solar and how this 

varies with income levels of the participants.   This research will help develop further insight into 

customers’ decision making processes in pursing solar PV projects. 

5. Conclusions 
The market for distributed PV systems in the Utilities’ service areas and in Texas as a whole has 

undergone significant transformation as a result of the Programs.  

However, the need for utility incentives remains justified. Despite the progress made over the past 

several years, without incentives PV installation costs remain too high, customer awareness of PV’s long-

term value remains too low, and some of the benefits provided by PV (zero emissions, zero water use, 

local job creation, on-peak or near-peak energy production) remain poorly aligned with customer 

interest in making the decision to invest in a PV system. Properly designed incentives, such as those 

provide by the Utilities since 2009, can help restore that alignment. 

If current trends and programs continue along a predictable and recommended path, we expect these 

programs will be 2-5 times more cost-effective by 2016 than in 2009. 
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OPTIONAL SUPPORTING DOCUMENTATION 
 

SWEPCO provides the following Optional Supporting Documentation. 
 

 



AEPNow: July 2, 2012 

SWEPCO Centennial Day" event held at La. 

State Museum in Shreveport 

Shreveport Customer Services & 

Marketing (CS&M) employees in 

front of the La. State Exhibit 

Museum in Shreveport; bottom of 

stairs to top: Jeff Crain, Ray 

Fenton, April Bailey, Barney 

Bates and Keith McFarland. Not 

pictured but part of the working 

group-Steve Brocato. Photos by 

Scott McCloud. 

SWEPCO received its own special 

day on Saturday, June 30, to 

celebrate the company's 100th 

anniversary during the 

"Remember in Shreveport and Bossier When" event at the Louisiana State Exhibit Museum in 

Shreveport.  The company has display space in two cases marking the early days of 

Southwestern Gas and Electric with donated items from Corporate Communications and 

employees. The exhibit is free to the public and will run through July 28. 

CS&M employees presented energy efficiency tips on lighting, insulation, filters and thermostat 

settings; and Corp. Comm. demonstrated safety around high voltage lines with the "Power 

Town" model on situations involving a TV antenna, metal pole, fence, kite, tree, substation, and 

a downed line on a school bus.  

Louie the Lightning Bug poses 

with a four-foot wooden Reddy 

Kilowatt sign, donated by Greg 

Carter from Longview for the 

exhibit. Reddy was the 

company's mascot from the late 

1920s until the mid-1980s, 

when Louie came on the scene 

as the "spokesbug" for 

SWEPCO. 

There are over 120 exhibits in 

the museum on Louisiana 

history. A permanent SWEPCO 

display will remain after this 

special showing.  

Posted by Scott R McCloud on July 2, 2012 02:13 PM  



Save Energy
Lower Costs

Do you want to lower your electricity costs? If you’re a  
small business owner and a SWEPCO customer, you may 
qualify to participate in the Small Business Direct Install 
(SBDI) program.  

Here’s how SBDI works:
•	 Call to schedule a free energy assessment with an 

approved program contractor.
•	 Learn how much your business could save with lighting 

and refrigeration upgrades — including occupancy 
sensors, LED exit signs and anti-sweat heater controls.

•	 Discuss your energy-saving options with your contractor.
•	 Install	energy-efficient	equipment.
•	 Save money each month on your electricity bills.

Take advantage of SBDI incentives that cover as much as 
100% of your qualifying project costs.

Ready to learn more?

Call to schedule your free facility 
assessment today.

(855) 829-9826
SWEPCOsbdi@kema.com

Saving energy just got easy.



Do you want to lower your electricity costs? If you’re a  
small business owner and a SWEPCO customer, you may 
qualify to participate in the Small Business Direct Install 
(SBDI) program. 

Take	advantage	of	incentives	for	installing	energy-efficient	
lighting and refrigeration equipment to help you start saving 
costs today.  

•	 Install lighting occupancy sensors to control energy use.
•	 Switch	out	exit	signs	to	energy-efficient	LED	units.
•	 Add anti-sweat heater controls to coolers to manage 

temperatures that reduce energy and condensation.

Get as much as 100% of your project costs covered by 
incentives — paid directly to your program-approved 
contractor — and a quick payback on any out-of-pocket costs. 

Call to schedule your free  
facility assessment today.

(855) 829-9826
SWEPCOsbdi@kema.com

Saving energy just got easy 
for small business owners.
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small business owner and a SWEPCO customer, you may 
qualify to participate in the Small Business Direct Install 
(SBDI) program. 

Take	advantage	of	incentives	for	installing	energy-efficient	
lighting and refrigeration equipment to help you start saving 
costs today.  

•	 Install lighting occupancy sensors to control energy use.
•	 Switch	out	exit	signs	to	energy-efficient	LED	units.
•	 Add anti-sweat heater controls to coolers to manage 

temperatures that reduce energy and condensation.

Get as much as 100% of your project costs covered by 
incentives — paid directly to your program-approved 
contractor — and a quick payback on any out-of-pocket costs. 

Call to schedule your free facility 
assessment today.

(855) 829-9826
SWEPCOsbdi@kema.com

Saving energy just got easy.



 

Program: On-Line Home Energy Checkup 
 

SWEPCO has the Online Home Energy Checkup tool available to all of our Texas customers. The site is accessed 

from www.swepco.com.

 

 

 

 

 

 

 










